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Active Transportation Safety and Encouragement Campaign
Resources: An In-Depth Look at the Go Human Campaign

We will begin at 10:00 a.m.
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Active Transportation
Resource Center (ATRC)

 The ATRC utilizes a combination of subject matter
experts from state agencies, universities, and
consultants to provide active transportation resources
that support the ATP.

* QOverall, the ATRC provides active transportation training,
tools, resources, and technical assistance to
stakeholders for infrastructure and non-infrastructure
project types.

http://caatresources.org
AT@ c Active Transportation Resource Center



Today’s Speakers

 Lindsey Hansen, Community Engagement Specialist, Southern
California Association of Governments (SCAG)

* Rene Yarnall, Community Development Manager, City of San
Jacinto, Riverside County

» Victoria Custodio (Facilitator), ATRC Non-Infrastructure Technical
Assistance Team Lead, Safe and Active Communities Branch,
California Department of Public Health

AT@ c Active Transportation Resource Center



Learning Objectives

« Understand the components of Go Human

« Learn the effectiveness of campaigns like Go
Human and pop-up events in encouraging
active transportation

« Learn how to apply Go Human strategies in
your community

AT@ c Active Transportation Resource Center



Quick Poll of Attendees

In which field do you work? Are you a Southern
California Association of

Governments county

* Engineering (Imperial, Los Angeles, Orange,

« Planning Riverside, San Bernardino, or
_ Ventura)?

« Public Health

« Law Enforcement * Yes

« Other * No

AT@ c Active Transportation Resource Center



Welcome, Lindsey and Rene!
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Lindsey Hansen

Hansen@scag.ca.gov




@human

GoHumanSoCal.org

Safety and Active Transportation Encouragement
Campaign

(1)%1dnsnel i{ilraé}lsgeelrglement Specialist

Active Transportation and Special Programs

January 10, 2019




Bicyclist and Pedestrian Safety Trends
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What is Go Human?

« Reduce collisions, create safer
streets

e Increase rates of active
transportation

« Reduce greenhouse gases
« Improve public health

« Support ATP and other active
transportation investments

« Change the reputation of the
region
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% ®human

Reduce la velocidad.
llegaran lejos.




i
L |

Advertising Campaign CN -

#®human
2018 Advertising Campaign _
Give even
e Outdoor " more room.

« Billboards

* Bus shelters

* (Gas pump toppers

« Convenience store sheets

. . & ®human #®human
 Digital {.{. e
. y : No es solo A\ i educe la
R g.omal media ads e sefal | I 4 Npyelocidad.
° adlo ate en ellos "

« Traditional and streaming




Campaign Evaluation

2018 Advertising Campaign
» 375 million impressions

« About 11n 5 residents in the
SCAG region recognizes
advertising

» Advertising is at least
somewhat to very motivating




Campaign Evaluation

Donated Media/Partnerships in
2018:

* 50+ partners engaged

* 6,000+ materials printed
* 49 digital assets developed

« 289,000+ estimated donated
impressions
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« Partner with cities to host
temporary demonstration
events

 (Cities can gather feedback
on planned improvements

» Successful way to engage
new audiences




Video Placeholder m

https://vimeo.com/250531784




Event Evaluation

2018 Event Series

* 10 events

* 4 counties

 More than 10,000 attendees

* Nearly 1,500 surveys collected

» 85% of attendees inspired to walk
or bike more

*  63% of attendees had never been
to a community meeting about
transportation
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Envision San Jacinto

Saturday, September 29, 2018
sdbado, 29 de septiembre de 2018

11 a.m. - 3 p.m. | Main Street




Envision San Jacinto

Event Goals
* 500+ attendees
* 100+ completed surveys

« Encourage more walking and
biking in Downtown San Jacinto

« Enhance local economic
development

« Showcase creative place making

» Transform Main Street into
temporary pedestrian plaza



Envision San Jacinto v fg‘iﬁ“’l
wad W7

Demonstration Components
* 9 creative crosswalks

o Parklet

» Interactive chalk art

* Curb extensions

« Placemaking & play
features



Envision San Jacinto q

Activities:

* Bike Rodeo, Helmet
Fitting, Bike check

e Karate Demonstrations

« Gymnastic
Demonstrations

« Mighty Fitnessa
appearance

Bike raffles




Envision San Jacinto

Event Results
* 1,000+ attendees

« 83% had never attended a
City meeting about
transportation

Top 3 Desired
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Improvements
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Envision San Jacinto

Next Steps

« Feedback integrated into
2040 General Plan Update

e Potential Future Grant
Funding

Benefits of Hosting Event

« Community Feedback ?\

e Community Involvement S AN ] ACINTO




Funding Strategies

Grant Funding

Active
A Transg rtation
Pr&gram

CALIFORNIA OFFICE OF

TRAFFIC

SAFETY




Funding Strategies

Public-Private Partnerships
« Sustain and complement existing activities
» Source for exploring new direction




New Campaign Elements

E-Scooter Safety

« Campaign sponsored by Bird §®human
e 16 million impressions Go with
the flow.

e Qutdoor, digital and social ot
Ride in bike lanes,

media advertising not sidewalks.




New Campaign Elements

« Leadership Safety
Symposium (May 1, 2019)

« Sub-Regional Safety
Workshops (Summer 2019)

» Safety Webinars
(Summer 2019)

* Go Human Safety Pledge




New Campaign Elements

Go Human Kit of Parts
« Pop-Up “Library” of supplies
 Partner-Led events




Looking Forward 0. ¢

 Strategies to support local
jurisdictions
— Infrastructure “How-To” and
Rules of the Road video series

— Data collection platforms

— Continued Kit of Parts
availability



Get Involved

 gonma

i

Stay tuned for details!

» Leadership Safety Symposium
» Safety workshops & webinars
*  Go Human Safety Pledge



http://gohumansocal.org/Pages/Advertising-Campaign.aspx
http://gohumansocal.org/Pages/Events.aspx
http://gohumansocal.org/Pages/Advertising-Campaign.aspx
http://gohumansocal.org/Pages/Events.aspx

Guest Blog Opportunities

Ongoing Opportunities

Social Media

Cross-Promotion
. #®human

Slow down.

She’'s going places.
ol W

Monthly Newsletter

FORWARD TO A FRIEND

>

#®huma

INNOVATING FOR A BETTER lmmnml:M SoCal Updates

Reminding Drivers to Slow Down and Encouraging Students to
Go Human During Back-to-School



Lindsey Hansen

Hansen@scag.ca.gov




Questions for our
presenters?

(please use the Chat function) ()

AT@ c Active Transportation Resource Center
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CDPH Pedestrian Safety Campaign Resourc

Walk Smart California (2014)

Download fow and Ger Started,

The "WalkSmary" campaign includes three behaviar-fae; speed, distracted walking and
crosswalk safaty — that targets different audien;
for free at Wwew WalkSmartCa |

ions are available for each campaign
ord. Communities can download any materials as POF files
; L
vsing them.

- Addresses driver-speeding, SP&%Q -
distracted walking, and L

crosswalk safety. -

Your SPEED could §
Lo S

used campaigns —
ces. Different media executi

HITTING SoMEONE

""T4 MPH

I LIKE

THROWING THEM
FROM A

4 STORY

BUILDING
Available as Posters, online banner ads, bilboards

(bulletins and Pasters), iransit sheltars and radio
{70, 75 and :3p spats)

- Guides for how to customize
local use.

2. Distraoted Walking

- Available upon request St e
at atsp@cdph.ca.gov

ers and radio
10, 15 and :30 spote)
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Your feedback is important!

« Upon the conclusion of this webinar, please complete the
Survey Gizmo to provide your feedback on today’s
webinar.

* We will also ask whether you have interest in receiving
additional technical assistance.

AT@ c Active Transportation Resource Center



Thank You!

Lindsey Hansen Rene Yarnall
Southern California City of San Jacinto
Association of Governments ryarnall@sanjacintoca.gov
Hansen@scag.ca.gov (951) 537-6375

(213) 236-1921

Victoria Custodio

California Department of Public Health
Victoria.Custodio@cdph.ca.gov

(916) 552-9833

AT@ c Active Transportation Resource Center
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